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Abstract: Pricing strategy is the core issue in the research of bilateral market and platform economy. As the primary problems faced
by the business activities of e —commerce platforms, pricing strategies such as price structure and inclined pricing
determine the ability of e—commerce platforms to participate in competition and gain advantages. This paper studies the
pricing model and strategy of e —commerce platform from the perspective of bilateral market theory. It is found that the
pricing of e—commerce platform involves many subjects and contents, and the pricing strategy is more complicated than
that of unilateral market and other platforms; the three—dimensional price structure of advertising fee, transaction fee and
membership fee is formed based on the interaction of user size and network externalities; the pricing practice of e—
commerce platform is faced with tradeoff and challenge of inclined pricing degree, algorithm pricing technology and
platform pricing supervision. In the future, the healthy and sustainable development of e—commerce platforms should be
supported and regulated based on the main paths of strengthening research on platform pricing strategies, standardizing e—
commerce platform pricing practices and optimizing e—commerce platform price supervision mechanisms.
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